
Year 10 Media 
MEDIA STUDIES – CURRICULUM OVERVIEW 2021-23 

TOPIC TITLE TOPIC OVERVIEW KNOWLEDGE & SKILLS ASSESSMENT WIDER LINKS 
YEAR 10 
 
Module 1: 
Marketing and 
Advertising 
 

 
 
 

 

In this first unit students will: 
 Explore the marketing used within the media 

industry (film, TV, music videos)  
 Understand how marketing and advertising are 

used to influence consumers/audience. 
 Compare products from contemporary media 

texts to texts from the past/contextual texts 
 Understanding of the BBFC in relation to film 

and DVD releases in the UK 
 Examine the role of representation and 

stereotypes within marketing and advertising 
 Understanding the importance of historical and 

social context with regards to adverts 
 
Key Media Texts 

 Quality Street advert (1956) 
 This Girl Can (2016) 
 Spectre poster (2016) 
 The Man with the Golden Gun (1973) 

 

Key knowledge 
 The basic codes and 

conventions of different 
forms of advertising and 
marketing 

 Understand the key 
audiences and how they are 
targeted 

 The role of contexts and 
what this reveals about the 
text 

 Understand key terms, key 
media theories and concepts 
(The Male Gaze, Patriarchal 
Society, Uses and 
Gratifications, Star Theory) 
 

Key skills 
 Identifying codes and 

conventions 
 Evaluating and analysing 

media texts 
 Apply media theory and 

media concepts to media 
texts 

 Selecting and using examples 
from texts 

 Explaining and justifying 
choices 

 

Fortnightly knowledge retention tests of 
the knowledge organiser. 
 
Students will complete two assessments 
per module: 
 
Task 1: Compare the representation of 
women in This Girl and the Quality 
Street advert. [25 marks] 
 
Task 2: Explore how the advertisement 
for Spectre uses the following elements 
of media language to create meanings: 
(a) Representation [5] (b) Language [5] 
(c) Intertextuality. [5] 
 

Understand the 
construction and 
manipulation of the media 
– make students aware of 
the media world around 
them 
 
Changing views of women 
and sexism in society 
 
 
 
 

YEAR 10 
 
Module 2:  
Newspapers 

In this second unit, students will: 
 Analysis of newspapers as a whole and of front 

covers with focus on the current issues and 
affairs 

 Understand the role of online news and its 
accessibility.  

 Able to make comparisons of comparable 
media texts, exploring how these texts appeal 
or target audiences.  

Key Knowledge: 
 The conventions of a 

newspaper  
 The meaning and 

understanding of 
representation within 
newspapers 

 Understanding how 
audiences are targeted 

Fortnightly knowledge retention tests of 
the knowledge organiser. 
 
Students will complete two assessments 
per module: 
 
Task 1: Explore how the front page of 
The Guardian uses the following 
elements of media language to create 

Understand the 
construction and 
manipulation of the media 
– make students aware of 
the media world around 
them 
 
To allow students to be 
familiar with current affair 



Year 10 Media 
 Explore the representations and ideologies 

seen within news stories and consider the 
messages behind news and news stories. 

 
Key Media Texts: 

 The Guardian (2018) 
 The Sun (2018) 

 The key theory Moral 
Panic and apply to 
media texts 

 Understand the key 
contexts of the 
newspapers 

 Understand the term 
‘ideology’ and consider 
how this is 
presented/shown 

 
Key skills 

 Make comparisons 
between the 2 texts by 
identifying similarities 
and differences 

 Apply at least 2 media 
theories and concepts 

 Explain and justify points 
made 

 

meanings: (a) images [5] (b) language [5] 
(c) layout and design. [5] 
 
Task 2: Compare the ways in which the 
Sun and the Guardian present 
viewpoints and ideologies. [25 marks] 

and issues in the world – 
Brexit and the wider 
implications of this 
 
Be able to form and 
discuss opinions and ideas 
appropriately 
 

YEAR 10 
 
Module 3.1: 
Sitcom 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

In this third unit, students will: 
 Analysis of television sitcom  
 Explore the codes and conventions, character 

types and mis-en-scene within the programme. 
 Understanding of the effects on audiences and 

why audiences may choose to watch. 
 Explore the industry with a focus on the 

channel, access and audience response 
 
Key Media Texts: 

• Friends (season 1, episode 1 1994) 
• The IT Crowd (season 4 episode 2, 2010) 

  
 
 
 
 
 
 
 
 

Key Knowledge: 
 The conventions of a 

sitcom 
 The meaning and 

understanding of 
representation within 
sitcoms and why they 
are used 

 Understanding how 
audiences are targeted 

 The role of the TV 
industry and how TV can 
be accessed now vs past 

 Consider the role of the 
audience and the 
contexts 

 Understand the plot and 
characters of both TV 
sitcoms 

 
Key skills: 

Fortnightly knowledge retention tests of 
the knowledge organiser. 
 
Students will complete two assessments 
per module: 
 
Task 1: Respond to exam style question: 
How do crime dramas or sitcoms reflect 
the time in which they are made? Refer 
to examples you have studied to support 
your response. [10] 
 
Task 1: Respond to exam style question:  
Explain why audiences play Fortnite. 
Refer to the Uses and Gratifications 
theory in your response.[12] 

Understand the 
construction and 
manipulation of the media 
– by doing it themselves 
 
Explore the role of 
television and consider 
how it has evolved 
 
Consider audience 
responses today vs past 
and understand what 
is/isn’t acceptable and 
seen as offensive 
 
Look at how New Digital 
Media has grown and 
developed and consider 
their own role in this 
 



Year 10 Media 
 
 
 
 
 
 
 
 
 
 
Module 3.2 
Video Games 
 

 
 
 
 
 
 
 
 
 
 
 
In the second part of the unit, students will: 

• Explore the growth of the video game 
industry and the growth of audiences.  

• Understand the classification and rating 
system of video games and consider how it 
is used.  

• Analyse audiences, with focus on active 
and passive audiences and how video 
games could influence audiences. 

 
Key Media Texts:  
• Fortnite  

 Selecting examples to 
support points made 

 Explain and justify points 
made 

 Apply key theories and 
concepts to the TV sitcoms 

 
 
 
Key Knowledge: 

 To know the target 
audiences and identify 
the purpose of the video 
game 

 Understand the context 
of the video game 

 Understand the codes 
and conventions used  

 Understand the theory 
Uses and Gratifications 
 

Key Skills: 

 To use examples in their 
response 

 Apply the key theory 
Uses and Gratifications 
to the game 

 To be able to justify and 
explain your response in 
detail 

Make students aware of 
active and passive 
audiences – consider who 
they are. 
 
 
 

YEAR 10 
 
Module 4: 
Media Production 
 
 

In this fourth unit, students will: 
 Understand the skills needed for media 

production 
 Will be respond to a brief (selection of topics 

that students can choose from) that will be 
marked internally 

 Create a media product based a set brief that 
need to meet the specific needs of the product 
and target the audience detailed.  

Key Knowledge: 
 Understand and use the 

appropriate codes and 
conventions 

 Ensure that the genre, 
target audience and 
purpose is clear 

Fortnightly knowledge retention tests of 
the knowledge organiser. 
 
Students will complete two assessments 
per module: 
 
Respond to Component 3 coursework 
brief (given by exam board Eduqas – 

Understand the 
construction and 
manipulation of the media 
– by doing it themselves 
 



Year 10 Media 
 Create a Statement of Aims (project proposal) 

is also needed. 
 
 
 

 Explore the role of 
intertextuality and link 
to own product 

 To be able to conduct 
independent research 

Key Skills: 
 Be able to justify and 

explain their choices 
 Apply appropriate key 

media theories, 
concepts and 
terminology 

 Construct a clear and 
appropriate narrative or 
representation 

briefs released March/April for 
submission the following year): 
Task 1: Write a Statement of Aims 
 
Task 2: Complete Media Production 
based on brief and Statement of Aims  
 
 

YEAR 10  
 
Module 5: 
Mock Exam Revision 

In this final Year 10 unit, students will: 
 Explore the representations by exploring 

stereotypes.  
 Understanding of the codes and conventions 

used within the key media texts 
 Understand the role of the media industry on 

audiences/readers 
 Consider the role of contexts when looking at 

media texts 
 Understand and identify the target audiences 

 
Key Media Texts:   

 GQ magazine front cover 
 Pride magazine front cover 
 The Guardian (2018) 
 The Sun (2018) 
 Quality Street advert (1956) 
 This Girl Can (2016) 
 Spectre poster (2016) 
 The Man with the Golden Gun (1973) 

 
 

Key Knowledge: 
 Know the key images, 

language and design 
features 

 Understand the codes 
and conventions of 
media texts 

 Explain who the target 
audience is for all texts 

 Know the historical and 
social contexts of the 
media texts and the role 
they play 

 Understand what is 
meant by ideology and 
how this links to the 
media texts. 

 To know the key 
theories learnt over the 
past year and apply 
them 

 Have the knowledge of 
key industries 
(newspapers, video 
games) 

 
Key Skills: 

Fortnightly knowledge retention tests of 
the knowledge organiser. 
 
Students will complete two assessments 
per module: 
 
Task 1: Respond and complete mock 
exam Component 1. 
 

Understand the 
construction and 
manipulation of the media 
– make students aware of 
the media world around 
them 
 
Black Lives Matter 
movement 
 
Sexism within society 
 
Masculinity and toxic 
masculinity – how this is 
perceived in society  
 
Look at how New Digital 
Media has grown and 
developed and consider 
their own role in this 
 
Make students aware of 
active and passive 
audiences – consider who 
they are. 
 



Year 10 Media 
 To use examples in their 

response 
 Apply the key theories 

and concepts to the 
media texts  

 To be able to justify and 
explain your response in 
detail 

 Make comparisons 
between the 2 texts by 
identifying similarities 
and differences 

 Explore the 
representations 

 

To allow students to be 
familiar with current affair 
and issues in the world – 
Brexit and the wider 
implications of this 
 
 

 


