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EXTERNALLY ASSESSED - EXAMINATION 

This is an 80 mark two hour exam paper sat in 

controlled conditions 

 

This unit includes aspects of both personal and 

business finance. Personal finance involves the 

understanding of why money is important and 

how managing your money can help prevent 

future financial difficulties. 

 

AO1 Demonstrate knowledge and understanding 

of business and personal finance principles, 

concepts, key terms, functions and theories. 

 

AO2 Apply knowledge and understanding of 

financial issues and accounting processes to real 

life business and personal scenarios 

 

AO3 Analyse business and personal financial 

information and data, demonstrating the ability 

to interpret the potential impact and outcome in 

context 

 

AO4 Evaluate how financial information and 

data can be used, and interrelate, in order to 

justify conclusions related to business and 

personal finance 

Knowledge 

• Functions and role of money 

• Different ways to pay 

• Current accounts 

• Managing personal finance 

• Features of financial institutions 

• Communication with customers 

• Customer protection, 

information and advice 

• Purpose of accounting 

• Types of income 

• Types of expenditure 

• Sources of finance: 

• Cash flow forecasting 

• B/e:  

 

Skills 

• Communication & SPAG 

• Recall Knowledge  

• Spoken Language  

• Time Keeping 

• Organisation 

• Planning 

• Preparation 

• Confidence  

• Application of knowledge 

• Evaluation 

• Adjustment 

• Interpretation 

• Application 

• Analysis and evaluation 

EXTERNAL EXAMINATION 

This is an 80-mark exam looking 

at Personal and Business 

Finance 

 

Mock exams will be completed 

in class and for private study. 

 

Students have access to 

assessment hour to practice 

mock papers that will be 

marked by the class teacher 

 

Ongoing feedback 

Written assessment including 

mini quizzes, exam style 

questions during lesson and 

mock examinations 

 

 

 

Numeracy:  

Financial planning, summative 

tables, forecasting and monitoring of 

performance against predicted / 

budgeted forecasting. 

 

Literacy:  

Literacy skills; Speaking and 

Listening. Writing (reflective 

sentences, Peer analysis sheets, 

writing to organize thoughts and 

ideas, mini whiteboards, writing 

assessment criteria’s and evaluating 

performances). Reading (working 

out assessment criteria, target 

setting, using reading to research 

homework and subject area tasks). 

Use and understanding of technical 

language, application to given 

scenario 
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EXTERNALLY ASSESSED – CONTROLLED ASSESSMENT 

This is a 70 mark three hour Controlled 

Assessment with a 2 hour research task set the 

day beore. 

 

Marketing is a dynamic field central to the 

success of any business. You will gain an 

understanding of how a marketing campaign is 

developed. You will explore different stages of 

the process that a business goes through when 

developing its campaign and develop your own 

campaign for a given product/service. 

 

AO1 Demonstrate knowledge and understanding 

of marketing principles, concepts, processes, 

key terms, data sources and definitions 

 

AO2 Analyse marketing information and data, 

demonstrating the ability to interpret the 

potential impact and influence on marketing 

campaigns 

 

AO3 Evaluate evidence to make informed 

judgements about how a marketing campaign 

should be planned, developed and adapted in 

light of changing circumstances  

 

AO4 Be able to develop a marketing campaign 

with 

Knowledge 

• The role of marketing 

• Principles and purposes 

• Marketing aims and objectives 

• Types of market 

• Market segmentation 

• Branding 

• Influences on marketing activity 

• Purpose of research 

• Market research methods 

• Developing the rationale 

• Marketing campaign activity 

• Marketing Mix 

• Marketing campaign 

• Appropriateness of marketing 

campaign 

Skills 

• Communication & SPAG 

• Recall Knowledge  

• Spoken Language  

• Time Keeping 

• Organisation 

• Planning 

• Preparation 

• Confidence  

• Application of knowledge 

• Evaluation 

• Adjustment 

• Interpretation 

• Application 

• Analysis and evaluation 

 

 

This is a 70-mark Controlled 

Assessment in which students 

will research and develop a 

marketing campaign. 

 

Mock exams will be completed 

in class and for private study. 

 

Students have access to 

assessment hour to practice 

mock papers that will be 

marked by the class teacher 

 

Ongoing feedback 

Written assessment including 

mini quizzes, exam style 

questions during lesson and 

mock papers 

 

 

Numeracy:  

Financial planning, Time planning,  

data analysis, Gantt charts 

forecasting and monitoring of 

performance against predicted / 

budgeted forecasting. 

 

Literacy:  

Literacy skills; Speaking and 

Listening. Writing (reflective 

sentences, Peer analysis sheets, 

writing to organize thoughts and 

ideas, mini whiteboards, writing 

assessment criteria’s and evaluating 

performances). Reading (working 

out assessment criteria, target 

setting, using reading to research 

homework and subject area tasks). 

Use and understanding of technical 

language, application to given 

scenario 
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INTERNALLY ASSESSED - COURSEWORK 

This is an internally assessed and externally 

moderated coursework unit investigating two 

businesses. 

 

A business is any activity that provides goods or 

services, whether that is to make a profit or not. 

The common thread in business is that owners 

and employees are striving to satisfy customers. 

Nowadays, customers are more informed and 

have more options in terms of what they buy 

and who they buy from, so a successful business 

is one that balances satisfying their customers 

with selling products or providing services. 

 

In this unit, you will gain an overview of the key 

ingredients for business success, how businesses 

are organised, how they communicate, the 

characteristics of the environment in which they 

operate, and how this shapes them and their 

activities. 

 

You will also look at the importance of 

innovation and enterprise to the success and 

survival of businesses, with the associated risks 

and benefits. 

 

By developing relevant business knowledge and 

understanding, this unit will help you to progress 

to employment, vocational training and higher 

apprenticeships, or higher education. 

Knowledge 

• Features of Business 

• Stakeholders and their influence 

• Effective business 

communication 

• Organisational structures 

• Aims and Objectives 

• Role of innovation and enterprise 

 

Skills 

• Communication & SPAG 

• Recall Knowledge  

• Spoken Language  

• Time Keeping 

• Organisation 

• Planning 

• Preparation 

• Confidence  

• Application of knowledge 

• Evaluation 

• Adjustment 

• Interpretation 

• Application 

• Analysis and evaluation 

EXTERNAL EXAMINATION 

Ghost assignments will be 

completed in class and for 

private study. With final 

assessment at the end of the 

teaching period. 

 

The Learning Aims for this unit 

are: 

 

A- Explore the features of 

different businesses and 

analyse what makes them 

successful 

 

B- Investigate how businesses 

are organised 

 

C- Examine the environment in 

which businesses operate 

 

D- Examine business markets 

 

E- Investigate the role and 

contribution of innovation and 

enterprise to business success. 

 

 

Numeracy:  

Analysis of finances, summative 

tables, assessment of financial 

strength 

 

Literacy:  

Literacy skills; Speaking and 

Listening. Writing (reflective 

sentences, Peer analysis sheets, 

writing to organize thoughts and 

ideas, mini whiteboards, writing 

assessment criteria’s and evaluating 

performances). Reading (working 

out assessment criteria, target 

setting, using reading to research 

homework and subject area tasks). 

Use and understanding of technical 

language, application to given 

scenario 
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INTERNALLY ASSESSED - COURSEWORK 

This is an internally assessed and externally 

moderated coursework unit investigating and 

participating in the Recruitment and Selection 

process. 

 

Recruiting the right people is essential to the 

success of a business. It is important that the 

processes and procedures involved in 

recruitment and selection meet the needs of the 

business and comply with current regulations. 

You will learn that successful recruitment is key 

to maintaining the success of a business, as 

people are often considered to be the most 

valued resource. You will explore the various 

selection tools and the enhanced use of 

technology in this area. Businesses with an 

effective recruitment process in place are more 

likely to make successful appointments. In a 

competitive labour market this is a major 

advantage and will support business success. 

This unit gives you the opportunity, through role 

play, to take part in selection interviews. They 

will need to be organised and prepared so that 

they demonstrate your communication skills in 

this work-related competence. This unit will give 

you a foundation for progression to 

employment, for example in a human resources 

role, or to higher education. Through 

undertaking recruitment activities the unit will 

help you to develop the skills needed in an 

interview situation. You will have an opportunity 

to review your individual performance and 

analyse your skills for development. 

Knowledge 

• Recruitment of staff 

• Recruitment and selection 

process 

• Ethical and legal considerations 

• Job applications 

• Interview skills 

• SWOT Analysis 

Skills 

• Communication & SPAG 

• Recall Knowledge  

• Spoken Language  

• Time Keeping 

• Organisation 

• Planning 

• Preparation 

• Confidence  

• Application of knowledge 

• Evaluation 

• Adjustment 

• Interpretation 

• Application 

• Analysis and evaluation 

• Interview skills 

 

 

Ghost assignments will be 

completed in class and for 

private study. With final 

assessment at the end of the 

teaching period. 

 

The Learning Aims for this unit 

are: 

 

A Examine how effective 

recruitment and selection 

contribute to business success 

 

B Undertake a recruitment 

activity to demonstrate the 

processes leading to a 

successful job offer 

 

C Reflect on the recruitment 

and selection process and your 

individual performance. 

 

Numeracy:  

Time planning, data analysis, Gantt 

charts forecasting and monitoring of 

performance against predicted / 

budgeted forecasting. 

 

Literacy:  

Literacy skills; Speaking and 

Listening. Writing (reflective 

sentences, Peer analysis sheets, 

writing to organize thoughts and 

ideas, mini whiteboards, writing 

assessment criteria’s and evaluating 

performances). Reading (working 

out assessment criteria, target 

setting, using reading to research 

homework and subject area tasks). 

Use and understanding of technical 

language, application to given 

scenario 

 


