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INTERNALLY ASSESSED - COURSEWORK 

This is an internally assessed and externally 

moderated coursework unit investigating two 

businesses. 

 

In this component, you will use the knowledge 

gained from Component 1 and undertake some 

further research to generate two ideas before 

choosing one realistic idea to plan for a micro-

enterprise. There are specific requirements that 

you need to consider when planning your idea. 

This will be a micro-enterprise that you could start 

at the age of 14–16 years, i.e. you are not able to 

legally rent premises, employ anybody or get a 

loan from a lender. You will have the opportunity 

to plan how best to set up the chosen enterprise. 

You will need to think about the costs you may 

incur and the financial documents that would be 

required by potential investors. 

 

You will need to take responsibility for producing 

and then delivering a presentation for your idea 

using your knowledge of business, and 

demonstrating entrepreneurial characteristics, 

qualities and skills. You will need to record the 

delivery of this presentation, but it does not have 

to be in front of a live audience. In the final part, 

having watched a recording of your presentation 

delivery, you will review the presentation and 

make justified recommendations. 

Knowledge 

• Choosing ideas for a micro 

enterprise 

• Planning for a micro enterprise 

• Producing a presentation 

• Delivering a pitch 

• Reviewing your presentation 

 

Skills 

• Communication & SPAG 

• Recall Knowledge  

• Spoken Language  

• Time Keeping 

• Organisation 

• Planning 

• Preparation 

• Confidence  

• Application of knowledge 

• Evaluation 

• Adjustment 

• Interpretation 

• Application 

• Analysis and evaluation 

INTERNAL ASSESSMENT 

Ghost assignments will be 

completed in class and for private 

study. With final assessment at 

the end of the teaching period. 

 

The Learning Aims for this unit 

are: 

 

A Choose an idea and produce a 

plan for a micro-enterprise idea 

 

B Present a plan for the micro-

enterprise idea to meet specific 

requirements 

 

C Review the presentation of the 

micro-enterprise idea to meet 

specific requirements. 

 

 

Numeracy:  

Financial planning, use of 

formulae, summative tables, 

financial forecasting. 

 

Literacy:  

Literacy skills; Speaking and 

Listening. Writing (reflective 

sentences, Peer analysis sheets, 

writing to organize thoughts and 

ideas, mini whiteboards, writing 

assessment criteria’s and 

evaluating performances). 

Reading (working out assessment 

criteria, target setting, using 

reading to research homework 

and subject area tasks). Use and 

understanding of technical 

language, application to given 

scenario 
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EXTERNALLY ASSESSED – EXAMINATION 

This is a 60 mark two hour exam under controlled 

conditions. 

In this component you will consider how small and 

medium-sized enterprises (SMEs) use marketing 

and finance. You will look at the different 

elements of the marketing mix in order to be able 

to identify target markets, make marketing 

decisions and put forward marketing suggestions 

for enterprises to use to increase their success in 

the future. You will analyse financial information 

in context, complete and use financial documents 

and financial statements. You will consider 

different payment methods. You will investigate 

profitability and liquidity and its effects on a given 

enterprise using ratios (the formulae will be 

provided). You will consider the importance of 

financial planning and forecasting for an 

enterprise, make financial decisions and 

recommend suggestions for improvements. 

 

AO1 Knowledge: Demonstrate knowledge of 

marketing terms and principles and 

financial information in relation to a given 

enterprise 

AO2 Understanding: Demonstrate understanding 

of marketing terms and principles and financial 

information in relation to a given enterprise  

AO3 Analyse and interpret marketing information 

and financial data, making connections to inform 

solutions 

AO4 Evaluate marketing and financial information 

in context to make reasoned judgements and 

decisions  

AO5 Perform procedures 

Knowledge 

• Targeting and segmenting the 

market 

• The 4Ps of the Marketing Mix 

• Factors influencing the choice of 

marketing methods 

• Trust reputation and loyalty 

• Financial Documents 

• Payment Methods 

• Revenue and Costs 

• Financial Statements 

• Profitability and liquidity 

• Budgeting 

• Cash flow 

• Breakeven 

Skills 

• Communication & SPAG 

• Recall Knowledge  

• Spoken Language  

• Time Keeping 

• Organisation 

• Planning 

• Preparation 

• Confidence  

• Application of knowledge 

• Evaluation 

• Adjustment 

• Interpretation 

• Application 

• Analysis and evaluation 

 

EXTERANL ASSESSMENT 

 

This is a 60 mark two hour exam 

under controlled conditions. 

 

Mock exams will be completed in class 

and for private study. 

 

Students have access to assessment 

hour to practice mock papers that will 

be marked by the class teacher 

 

Ongoing feedback 

Written assessment including mini 

quizzes, exam style questions during 

lesson and mock papers 

 

 

Numeracy:  

Financial planning, Time 

planning,  data analysis, 

Gantt charts forecasting and 

monitoring of performance 

against predicted / 

budgeted forecasting. 

 

Literacy:  

Literacy skills; Speaking and 

Listening. Writing (reflective 

sentences, Peer analysis 

sheets, writing to organize 

thoughts and ideas, mini 

whiteboards, writing 

assessment criteria’s and 

evaluating performances). 

Reading (working out 

assessment criteria, target 

setting, using reading to 

research homework and 

subject area tasks). Use and 

understanding of technical 

language, application to 

given scenario 
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INTERNALLY ASSESSED - COURSEWORK 

This is an internally assessed and externally 

moderated coursework unit investigating two 

businesses. 

 

Enterprise is the set of skills and characteristics 

that an entrepreneur requires in order to be 

innovative, including creativity, risk-aversion, 

inventiveness and dedication. It is also the name 

given to a small start-up business. In this 

component, you will have the opportunity to 

develop knowledge and understanding of how 

the activities undertaken by micro, small and 

medium-sized enterprises (SMEs), along with the 

characteristic. 

This component will give you an understanding 

of the factors that contribute to a successful 

enterprise. You will develop transferable skills, 

such as research and data analysis, which will 

support your progression to Level 2 or Level 3 

vocational or academic qualifications. 

 

 

Knowledge 

• Size and features of the SMEs 

• Sectors and business models in 

which Businesses operate 

• Aims and objectives of enterprises 

• Skills and characteristics of 

entrepreneurs 

• Market research methods 

• Understanding customer needs 

• Understanding competitor 

behaviour 

• Suitability of market research 

methods 

• PEST analysis 

• SWOT analysis 

•  

 

Skills 

• Communication & SPAG 

• Recall Knowledge  

• Spoken Language  

• Time Keeping 

• Organisation 

• Planning 

• Preparation 

• Confidence  

• Application of knowledge 

• Evaluation 

• Adjustment 

• Interpretation 

• Application 

• Analysis and evaluation 

INTERNAL ASSESSMENT 

Ghost assignments will be 

completed in class and for 

private study. With final 

assessment at the end of the 

teaching period. 

 

The Learning Aims for this unit 

are: 

 

A Understand how and why 

enterprises and entrepreneurs 

are successful 

 

B Understand customer needs 

and competitor behaviour 

through market research 

 

C Understand how the 

outcomes of situational 

analyses may affect enterprises. 

 

 

Numeracy:  

Analysis of finances, summative 

tables, assessment of financial 

strength 

 

Literacy:  

Literacy skills; Speaking and 

Listening. Writing (reflective 

sentences, Peer analysis sheets, 

writing to organize thoughts and 

ideas, mini whiteboards, writing 

assessment criteria’s and 

evaluating performances). Reading 

(working out assessment criteria, 

target setting, using reading to 

research homework and subject 

area tasks). Use and understanding 

of technical language, application 

to given scenario 

 

 

  

 

 

  

 


